Promoting Text4baby PSAs in Your Media Market

Find out where text4baby has distributed the radio PSAs. Text4baby has produced and disseminated the PSAs to radio stations nationwide. If you’re a partner interested in promoting the PSAs to your local stations, go to http://www.plowsharegroup.com/media_downloads/text4baby.php to view a list of stations who have received the PSAs through our national distribution. 
Although we have sent the PSAs to the stations, we strongly encourage partners to reach out to the stations and encourage them to air the PSAs. Additionally, our distribution may not be comprehensive for your market. There may be stations in your market that haven’t received the PSAs. Please see the additional information below for your local outreach.   

Review the text4baby media list and reach out to the PSA directors. 
1) Review the list of stations that the PSAs have reached and determine if there are any stations missing. 
2) Determine which stations are likely to have audiences who may be interested in enrolling in text4baby and that are also likely to run PSAs; include broadcast and cable stations.
3)  Gather contact information and add it to your list. Many stations have PSA directors who are responsible for determining which ads the station will air and when. If possible, identify the Public Service Director at the radio station.
Gather background Information. Before pitching the PSAs to a local radio station, learn more about the station, its music and programming, and its audience. Check out the station’s website. The more informed you are about the importance of text4baby messages to the station’s audience, the more effective you will be. 
Make the pitch. Stations are more likely to support locally relevant issues from community-based organizations. For stations not included in the national distribution, consider sending the PSAs to the stations (you can send them electronically or just send the link to the download page here: http://www.plowsharegroup.com/media_downloads/text4baby.php). Adapt the pitch letter in this toolkit with your local contact information. Include local statistics, your mission and a description of your programs and how they benefit the community. 

If you’re following up on PSAs that have been sent to stations through text4baby’s national distribution, refer to this sample script for your call. 

Hello, my name is [YOUR NAME], and I am calling from [YOUR ORGANIZATION]. Is this a good time? (If not, ask when you can call them back.) The [YOUR ORGANIZATION] is a partner of a program called text4baby, a free text messaging service used by moms in [YOUR LOCATION] to support them through their pregnancy and their baby’s first year. You have received new PSAs about text4baby, and I’m calling to ask if you would consider playing the PSAs so that more moms in our community will receive this critical health information. Is this something you think you or your station would be interested in using? 

Plan an event. Consider planning an event to promote the PSAs. Host a media event or breakfast to play the PSAs and invite a text4baby mom to speak. Or play the PSAs at an event that’s already taking place.  Based on the success of your PSA campaign, you may also want to consider formal partnerships with local stations. 

Add the PSAs to your website and Facebook pages. That way, additional partners and community members can use them in creative ways and moms who may be following you can hear about text4baby. 
