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[ORGANIZATION NAME] Launches National Radio Public Service Advertising Campaign to Enroll Moms in Innovative Tex4baby Service

[CITY, STATE, DATE] – [ORGANIZATION NAME] is making it easier for pregnant women and new moms to connect to the care they need. Today, [ORGANIZATION] launched two radio Public Service Advertisements (PSAs) with the National Healthy Mothers, Healthy Babies Coalition (HMHB) to encourage women to sign up for a free mobile health service called text4baby.

Text4baby delivers timely health information during pregnancy and through baby’s first year, via text messaging personalized to a pregnant woman’s due date or baby’s date of birth. Women sign up for the service by texting BABY (or BEBE for Spanish) to 511411. Messages focus on a variety of critical health topics, including immunization, nutrition, mental health, oral health and safe sleep. Text4baby messages also connect women to prenatal and infant care services and resources.

“Mobile phones can play a significant role in health care by delivering accurate and timely information directly to pregnant women and new moms,” said [ORGANIZATIONAL REPRESENTATIVE]. “We are very excited to have this opportunity to reach more women with the text4baby service.”

The campaign, which features one sixty-second radio PSA in English and one sixty-second radio PSA in Spanish, have been distributed to stations nationwide. The Spanish PSA is produced in partnership with the National Council of La Raza, the largest national Hispanic civil rights and advocacy organization in the United States. The public service advertising is just one way in which the [ORGANIZATION] is reaching out to women to enroll them in text4baby.  Text4baby has already reached almost 300,000 users, thanks to an unprecedented public-private partnership that includes over 700 outreach partners including government agencies, corporations, academic institutions, professional associations, tribal agencies and non-profit organizations. For more information, visit www.text4baby.org.

[ABOUT ORGANIZATION]

About text4baby

Text4baby is made possible through a public-private partnership that includes government, corporations, academic institutions, professional associations, tribal agencies and non-profit organizations. Johnson & Johnson is the founding sponsor. Founding partners include the National Healthy Mothers, Healthy Babies Coalition, Voxiva, CTIA - The Wireless Foundation, and Grey Healthcare Group (a WPP company). U.S. government partners are the Department of Health and Human Services, the U.S. Social Security Administration, the Department of Defense Military Health System, and the US Department of Agriculture. The mobile health platform is provided by Voxiva, and free messaging services are generously provided by participating wireless service providers. Implementation partners include BabyCenter, Danya International, Syniverse Technologies, Keynote Systems, and The George Washington University. MTV Networks is a media partner. 
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